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Pinterest: I tried several searches in 

the search box on the Google 

image search page (www.images.

google.com). I finally settled on

<police patches Washington State>. I

didn’t want to make the search too

complex, so although this search

seemed to give the best results, I still

ended up with a lot of false hits. Almost

all of the top hits were for Washington,

D.C. Some filters were available, but

with the number of false hits, they

weren’t that helpful. The same search

on Yandex, DuckDuckGo, and

Pinterest were similar. Yandex has

good filters, DuckDuckGo had the best

results of these four search engines,

and Pinterest’s results were limited.

Bing: Of the search engines I tried,

Bing was the best. With the same

search on Bing as I used on the other

search engines, I was given many

more options to narrow my search. A

list of topics—Police Department

Patches,    , Tribal Police Patch, among

them—were given. The search could

also be filtered by Image Size, Color,

Type, Layout, etc. A quick glance of

the results seemed to show some non-

relevant hits, but fewer than Google’s

results. The quality of the images, and

the better Washington-State-only

results, enabled me to quickly find the

hypothetical patch I was looking for.   

As of 2014, 1.8B+ photos are

uploaded and shared every day to

Facebook, Instagram, Flickr, Snapchat,

and WhatsApp. This doesn’t include all

the other platforms images are shared

on, such as Reddit, Tumblr, and other

photo-sharing sites and blog sites.

Google and Bing offer dedicated

image searches. Smaller search

engines such as DuckDuckGo and

Yandex are also useful for image

searching. When searching for images,

start by limiting your search to one or

two words since most images have few

words associated with them. Try to

word your search with the most general

term first, and then narrow it with sub-

sequent words.

I know of a case from a few years ago

in which a person posted on a public

social media page a photo of a police

officer with a threat to harm the officer.

The photo wasn’t very clear, so the arm

patch couldn’t be read to determine the

department the officer served with.

Using this as an example for this publi-

cation, I tried to find images for police

patches in Washington State with

image searches on Google, Bing,

DuckDuckGo, and Yandex (and as an

experiment, Pinterest).

In this issue of Data2Know.com, we

have guest contributing author and

OsInt officer Janiece Mondale provid-

ing us with two articles of her Open

source news content. Of the many

articles Ms. Mondale has authored,

these pieces collate best practices for

online intelligence professionals to

conquer the overwhelming amount of

content on the internet. I believe you

will find her styles and sources of

great benefit to your work. ~ Cynthia

Article 1: Video Searching

Online videos can contain a lot of

intelligence for an analyst. With the

now common use of smart phones as

video cameras, people can effortlessly

upload hours of videos to sites such as

YouTube, Flickr, Facebook Live, etc.

These videos may capture criminal

acts, manifestos, possible witnesses

of criminal activity, evidence for use in

a lawsuit, and many other types of

activity.

YouTube has over a billion users,

and more than half of YouTube views

come from mobile devices (YouTube,

n.d.). 300 hours of video are uploaded

to YouTube every minute, Snapchat

users watch 7 million videos a minute

(https://contently.com/strategist/2016/
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letter from the editor

Welcome to the 
New Year! 

As readers of Data2know.com, you
have obviously embraced the mad-
ness of Internet & Online searching
and are looking forward to prosper-
ing in 2018 with new opportunities
in advanced OsInt work.

I’m pleased to announce that, in
the coming year, Data2Know.com will
be showcasing guest authors from
the OSMOSIS conference and the
OsInt world. 

In this issue, we introduce new
contributor and OsInt newsletter
author, Janiece Mondale. Owner of
Cascade Information service
(www.cascadeinform.com), Janiece
is also the current Intelligence
Analyst at washington state Fusion
Center, a retired U.s. Air Force
Intelligence Officer, and former CIA
Officer. Plus, she is a librarian, and
a fellow Infopreneur in AIIP
(www.aiip.org). what’s not to love
about this prolific and intelligent
author?

with her permission,
Data2know.com is making available
to you two articles of her work from
2017. Feel free to reach out to
Janiece with any questions or fol-
low-ups on her content.

expect to see more of Janiece,
and other guest authors, in 2018.

to ring in the new year, our
newsletter has a shiny new look
while still retaining its integrity of
advertiser-less content. we will
continue to put forth useful infor-
mation in our brief and brilliant
style. 

I’m excited about our coming
newsletter changes—I hope you
are, too.

Have a happy 2018!
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30-second research

tip
ZoomInfo continues to be an excellent resource for finding the

background info on an individual. Search by name, industry, or

power search the U.S. and Canada for your target. To use the free

features, which are rich with content and background information,

go to www.zoominfo.com, scroll to the middle of the page to locate

the search tools for locating a person or company, or use the

directory pull down. ZoomInfo used to offer the archived version of

older pages from the 1990s forward. This valuable content may be

in the fee-based version still, Data2Know.com will report on this

further in the weeks to come.
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